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REACHA ANNUAL REPORT 2015-16

INTRODUCTION

Over the past 24 years REACHA has worked extensively in accordance with its Aims &
Obijectives. The effort has always been to keep a direct connect with the communities that
the organization seeks to work with to remain relevant to their immediate concerns. This
enables optimal need assessment and direct focus on activities that are required for
betterment of society and the nation at any given point in time. When REACHA began its
journey in 1992, the immediate concern of the nation was to expand the cultivated area in a
sustainable manner, by promoting dry-land farming through rainwater conservation and
watershed development to increase food-grain production. After a few years the issue of
'Health for All' and population stabilization became important and still later attention
shifted to energy conservation. These learnings had to be communicated to the next
generation, hence attention shifted to school education, the need to focus on the all-round
development of students and youth through sports, in addition to the proper development
of their mental faculties. All these activities need funds and therefore, focus in recent times
has been on working in alignment with the government mandate on Corporate Social
Responsibility (CSR), which has been enshrined as legislation under Section 135,
Companies Act 2013.

The new CSR law is under implementation since 1st April 2014. Under the ambit of this
Act, REACHA has leveraged its expertise in areas of education (including physical
education & sports as part of the co-scholastic school curriculum), vocational
education/skill building, health & family welfare etc. to further strengthen nation-building.
The overall emphasis is on sustainable development of planet earth along with eco-
restoration. As part of this strategy, REACHA conducts seminars, workshops, meetings &

guidance courses etc. Projects & Programmes, research, advocacy, and capacity building
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activities are actively taken up. These are done in partnership with Institutions, Corporates,

NGO’s, Government & civil society.

Generally, REACHA takes up collaborations & partnership to share its work in two ways —
either at the Organizational level or at an individual level. In the former case, MoUs,
Agreements, exchange of letters etc. with like- minded organisations of national &
international repute are signed and programmes delivered. Individually, REACHA
encourages its experts and resource persons to work and share the organisations expertise
with various other organisations and institutions at local, regional, national and
international levels. During the year 2015-16, both the approaches were effectively
adopted, and these led to a wide range of outcomes that further strengthened REACHA’s

influence in the development sector space.

The following were elected by consensus as the office bearers of the National Governing
Board (NGB) of REACHA for the year 2015-16 in its last AGM:

e SriJ.C.Pant (IAS Retd.) Chairman

e Smt. Malati Sinha (IAS Retd.) Vice-Chairman

e Sri V.P.Singh (IFS, Retd.) Executive Director

e Capt. V.K.Pandey Treasurer

« Dr. Pranav Pandya, Member Shantikunj, Haridwar (NGO)
e Dr.S.L.Seth Member

e SriR.C. Mital, Member

e Sri Aakash Khandelwal (Beas Education Society, Amritsar) - Member
e Sri A.S.Awasthi (IAS Retd.) Member

Sri Nikhil Pant, Principal Consultant, manages the NGB office

ANNUAL REPORT 2015-16 (www.reacha.org )



http://www.reacha.org/

R E A C H A

REACHA WORK

A) Collaborations & Partnerships:
In FY 2015-16 REACHA initiated meaningful conversations with a wide range of
organisations — NGOs, Corporates, Academia, Consulting Firms, Government
organisations, peoples’ representatives etc. Some of these converted into well-defined
partnerships with stated deliverables. Others helped REACHA to further fine tune its own
approach to social change by learning from the experiences of different organisations.

Some of the organisations with which REACHA and its members, resource experts etc.

engaged were:

1. Nathani Steel — to undertake a project on child development through sports in
Maharashtra

2. Indian Army — to work closely with the army in J&K as part of their Operation
Sadbhavna to counter insurgency, by assisting in vocational training of Kashmiri
youth as part of CSR

3. ONGC - to seek partnership under CSR for working with the army in J&K

4. Unnati Foundation — to work with the Indian army in J&K

5. Wildlife SOS - to train its staff and cadres in order to deliver CSR projects with
improved outcomes

6. Kojo Foundation — to strengthen process and outcomes of “learning with
understanding” in school children using the Kojo learning environment/software

7. TATA Power — to revive REACHAs decade old partnership on energy
conservation through school children

8. Sattva Media Pvt. Ltd. — to take up capacity building of this advisory firm in a vast

array of social sector domains —CSR, education, skill development, health etc.
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9. Jagran Lakecity University (JLU) — to assist, through capacity building/training in
setting up a CSR Center of Excellence (CSR — CoE) at this institution in Madhya
Pradesh

10. Ank India, Maa Kalka Sewa Samiti, Urmee - to do capacity building of its teachers
for improved learning outcomes

11. INSEAD Singapore — to explore partnership in collaborative trainings in CSR

In an individual capacity REACHA functionaries and resource experts worked to promote

its mandate with National Institutions like:

1- Indian Institute of Management, Kolkata
2- Karve Institute of Social Service, Pune
3- Fore School of Management, Delhi

4- |IMT, Ghaziabad etc.

In both of the above approaches— Institutionally and individually - the effort was to embed
REACHA philosophy of sustainable development and positive social change in the work
and mandate of these institutions. This facilitated REACHA, over the last 12 months, to
scale its outreach nationally as well as to develop initial conversations for partnerships at

the international level.

B) MoU/Agreement partnership with Nathani Steel, Wildlife SOS, Mobile
Health, JLU and Sattva enabled REACHA to receive grant for carrying out

programmes which may be summarised as follows:

1. Advocacy & Research- This was taken up through series of round tables/
workshops/ seminars and conferences across the country. Here senior REACHA
functionaries actively participated to promote its mandate at the national level. As a

result of these engagements, research/Compendiums/knowledge products were co-
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authored by REACHA experts in areas of education, skill development and health
as part of Corporate Social Responsibility under Section -135 Companies Act 2013.
REACHA Project LEARN (Learning in Education through Applied Reinforcement
as per Need) was highlighted as a key intervention for improving learning
outcomes in primary education. This is a significant milestone for REACHA as its
work in education in alignment with Right To Education (RTE) Act 2009 has been
given national recognition under CSR. This may assist the organization in fund
raising to promote its mandate of education for children and youth under CSR.
Specific content for LEARN was researched and developed by REACHA - this is
based on the concept of multiple reinforcement through Project Based Learning.

Further details are available at - http://www.reacha.org/learn. Also -

refer Annexure 1; Annexure 1A to 1E — wherein series of LEARN teacher
trainings were conducted across the country in partnership with organisations like
Maa Kalka Sewa Samiti, Ank, Urmee, Wildlife SoS, JLU etc. Here, the focus was
to equip community teachers with relevant skills to connect core concepts in math,
science and language from the curriculum to real world issues of the communities
& neighbourhood from where they come from. This is done by developing
meaningful projects that children take up as part of PBL — Project Based Learning.
As these projects are implemented, multiple reinforcement of learning across these
core concepts occurs, and this generally leads to improved learning outcomes.
Synopsis of a CSR case study book was also co-authored by REACHA resource
experts for wide dissemination across the country. These action research documents
are being used by corporates & NGO’s to develop & implement CSR projects for
national development. REACHA case study on NDPL Energy Club that was
documented by REACHA experts with relevant information support from TATA
power, has now been published by Bloomsbury and is being used across the
country for CSR trainings. Executive summary of the same is available on
REACHA website - http://www.reacha.org/tata-power-energy-club-case-

abstract (Refer Annexure-2 - REACHA Tata Power Case Abstract).
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2. Capacity Building - REACHA and its experts took up extensive capacity building
programmes with corporates, NGO’s and civil society organisations - some of these
were - ONGC, NTPC, BHEL, BEL, Coal India Ltd. EIL, L&T, Mahindra’s,
TATA'’s, United way, Ank, Help age India etc. These trainings focused on policy,
strategy, project development & management, implementation, monitoring &
evaluation, impact assessment, accounting, audit and taxation, documentation and
reporting as per Section 135 Companies Act 2013 on CSR.

3. CSR Advisory - REACHA experts guided CSR policy formulation and CSR
operational manual of large PSU’s like ONGC with CSR budgets in the order of
Rs. 1000 crore or more. This enabled REACHA mandate on social development to
be embedded in ONGC programmes at the national level.

4. CSR Projects —

A. REACHA took up a child development project with support from
Nathani Steel in Village Mokashi, Lonavala, Maharashtra - where more
than hundred children were provided physical education training as part of
integrated child development.

B. With the support of ONGC, and in partnership with Indian Army, 60
Kashmiri girls are being provided skill development training in fashion
designing as part of youth (women) empowerment through vocational

education.

C. REACHA is working closely with Member of Parliament Ms. Neelam
Sonkar, BJP, to develop community projects in her constituency- Lalganj in
Uttar Pradesh — as part of CSR. This is a grassroots effort by REACHA to
strengthen democracy through peoples’ participation based on community

needs.

D. Kojo Foundation (KF) worked around the globe through the open
source network. Thousands of school children and teachers have benefitted
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from this innovative learning tool. More details are available at -

http://www.kogics.net/kojo. KF worked closely with REACHA on capacity

building and school reach-out. Refer Annexure 3.

The above activities - Advocacy & research, capacity building, CSR advisory & CSR
Projects - with grant support of our well-wishers through FY 15-16 has enabled REACHA,
to reach a nationwide and international audience in the development sector through CSR.
Through its expertise, the voluntary organization sought to inform CSR policy, and thereby
spending, of companies engaged in CSR, by undertaking the activities mentioned in bullets
B) 1 to B) 4 in this document.

C) During the year REACHA successfully submitted its application for empanelment with
the IICA at the Implementation Agency Hub — http://www.iahub.iica.in/. To achieve

this, considerable effort was needed by the organisation. The process included due
diligence/clearance by seven development sector ministries, GOI and also the Home
Ministry. With this empanelment REACHA automatically plugs into the CSR exchange

developed by BSE Sammaan - http://www.bsesammaan.com/. This is a National

development sector ecosystem that brings together hundreds of corporates with their CSR
funds and connects them to screened NGOs like REACHA for receiving CSR grant.
REACHA has already uploaded project LEARN on this platform for receiving support,

and is accessing corporates for partnership.

D) Sports/Squash Development Programme (SDP) -

REACHA continued to develop sports in children as an integral part of child development.
Squash has been a sport that the organization has been taking up for many years now. This
continued further in close partnership with the DDA Siri Fort Sports Complex, New Delhi

and Manava Bharati India International School, New Delhi.

ANNUAL REPORT 2015-16 (www.reacha.org )



http://www.reacha.org/
http://www.kogics.net/kojo
http://www.iahub.iica.in/
http://www.bsesammaan.com/

R E A C H A

E) ECRA: During the year, REACHA successfully applied for renewal of its FCRA Act

registration - this has been renewed up to October 2021.
F) EINANCES:

The following balances were available in REACHA Savings Bank Accounts as on 31st
March 2016:

Savings Bank Account

Closing

amount as on

S.No Bank Name Address 31-3-2016

1 Canara Bank Dehradun 6,024.00

2 Canara Bank Diplomatic Enclave, New Delhi 9,172.5.00

3 Canara Bank FCRA - Diplomatic Enclave, New Delhi 61,654.42

4 Canara Bank Malviya Nagar, New Delhi 18,834.89
Axis Bank

5 (2060) Malviya Nagar, New Delhi 723,527.22
Axis Bank

6 (9090) Malviya Nagar, New Delhi 229,183.93

The following are REACHA Fixed Deposits (with maturity amounts) as on 31st March
2016:

1 Axis bank-9090 Malviya Nagar, New Delhi 1,000,000.00
2 Canara Bank- 42850 Dehradun 1,34,792.00
3 Canara Bank- 42850 Dehradun 1,15,271.00
4 Canara Bank- 42850 Dehradun 2,54,844.00
10
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Donations received:

1.

2.

3.

4.

Sh J.C Pant — Rs. 1,00,000.00
Vinod Malick — Rs. 500.00
Sh Manish Kumar — Rs. 500.00

Sh Anil Kumar — Rs. 800.00

Grant received:

9.

JLU — Rs. 13,00,000.00

Wildlife SoS — Rs. 6,00,000.00

Sattva Media & Consulting Ltd. — Rs. 8,90,000.00
Mobile Health — Rs. 30,000.00

Nathani Steel — Rs. 2,00,000.00

10. SDP — Rs. 60,000.00

REACHA proposes to further build upon this work in FY 2016-17. For this it will continue

to engage in meaningful partnerships and work with resource experts/ professionals in the

development sectors space. The overall strategy would be to strengthen and achieve its

aims and objective in larger national interest through effective delivery of its projects and

programmes.

| would like to thank the members of REACHA, office bearers of the NGB and all our
well-wishers for their whole-hearted co-operation and support throughout the year.

J.C.PANT
Chairman, REACHA
Dated: 4th December 2016
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ANNEXURE -1

A Way To Improve Learning Outcomes in School Children

A Brief Note

“Community based teacher training and after/in-school support can strengthen

learning outcomes for school children”

The Community Based Organisation (CBO) REACHA (Research and Extension

Association for Conservation Horticulture and Agro -forestry) (www.reacha.org) has

done fundamental work over the last 2 decadesin the area of education learning
outcomes and has shared the same with corporates, NGOs, the CBSE (Central Board of
Secondary Education) and School systems around the country. It has developed
learning tools (through Project Based Learning - PBL) that connect core concepts of

math, science and language in the school curriculum to the real world of the child.

LEARN, or Learning in Education through Applied Reinforcement as per Need

(http://www.reacha.org/learn) - uses multiple reinforcement of learning as part

of transaction pedagogy, to effectively strengthen learning outcomes in school
children. Nikhil Pant, a co-founder of REACHA, has experimented with school children
since 1996, at Manava Bharati India International School, New Delhi, where he joined
as a math and science teacher after leaving his engineering job. He developed the
methodology of LEARN through trial & error, and applied research, while teaching
school children and engaging deeply with teachers, Principals and parents from

across the country.

12
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Learning Outcome Gaps and A Solution:

The learning outcomes gap in school education lies in the way lesson preparation is
done by teachers for math, science and language, and the subsequent delivery of the
same in the classroom situation. Teacher training is critical to bridge this gap.
REACHA works extensively to co-create transactional content in partnership with
local communities/Class XII pass-out girls from the neighbourhood. This content
consists of simple projects - each project connects a core scholastic concept in math,
science and language (from say NCERT/State Board Books) to real life issues of the
neighbourhood from where the child comes. These girls become content authors and
also community teachers. Since they are also well aware of the local socio-economic
problems, they are able to effectively connect/associate core schola;8stic learning
concepts to these issues while designing each project. This is called PBL - Project
Based Learning. PBL projects are implemented in the LEARN class/resource centre,
that can be embedded in a school, or can be an after school support, where children
go for remediation/reinforcement of learning after attending their formal school. As a
project is delivered, and the child actually takes part in it, multiple-reinforcement of
core scholastic concepts occurs. Thus, if water scarcity is a neighbourhood problem, a
LEARN - PBL project may focus on strengthening 2 digit math addition for the
relevant age-grade child by engaging him/her to physically conserve water in
buckets, and also teach the scientific value of water conservation, and its proper use
that would help to fight the drought situation in the community. The child is also
guided to express this action through the mother tongue as well as English as part of
project documentation. Thus, the child not only learns better math, science and

language, but also progresses towards becoming a more responsible citizen.

REACHA has shared the LEARN approach through PBL with corporates like Tata and
Mahindra for their CSR projects, and has used it widely to train teachers, Principals

and educators across government and private schools, as also with NGOs. The CBSE

13
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has engaged closely with REACHA experts to strengthen their delivery of CCE -
Continuous & Comprehensive Evaluation - as part of RTE Act 2009. LEARN
methodology has been useful for CCE - both for formative and summative
assessments - by enabling children to learn better, and for teachers to improve their

teaching transactions in the classroom.

For further details, please contact:

e nikhil@reacha.org or nikhil.reacha@gmail.com (9811447613)
e abhay.reacha@gmail.com (9582909415)

14
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ANNEXURE-1A
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ANNEXURE -1B

FAI-SIPRUT AT ITHI AL FHI HAHAHE:
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ANNEXURE -1C
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®AT AR AT Hrelehl JaT FAATT earT qdl ool & et BUd Feg W FHar
1 e A Wes des & IRAR & Fedl H quEarer Rer 3 & o
3YARICHS T TS S| 5T FHHA & ded Afee T § FHAGR I<di Fi
IOTGATYUT LT Feled HT TS| g 10 9o & a9 1 §o1 deh Wi durfod
gl aTell el A FHel 70 STl I Poere MR AT Fered Hr 15

SOk AT @
3oToh  gaTfaIoT
fere &
- for @HT-
EIGEIEIGIE
3Ty
EIGRIEGH
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ANNEXURE -1D

a1 AR 3o FrisrTeE:
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ANNEXURE -1E

FA1 AR AFesdsh THAITH F HIRANTHE:
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Title of the Paper:

Corporate Social Responsibility as a Business Imperative
Abstract

Purpose — Tata Power (www.tatapower.com) strategically utilized its CSR initiative (NDPL Energy
Club) in Delhi from 2004 to engage with the community for energy conservation through school
children. It partnered an NGO, REACHA (www.reacha.org) in Delhi for this. The impact was such
that over a period of time the CSR initiative positively affected the performance of Tata Power
through development of genuine social capital, and the programme became a core part its business
process (http://www.clubenerji.com/).

A study of the case is relevant in today’s context for CSR as per Section 135, Companies Act, 2013. It
highlights how visionary leadership can inspire organisations to have CSR Policies and projects that
not only meet compliance, but can also lead to a business case for CSR.

Methodology — The case is based on interviews with senior Tata Power and REACHA officials. Data
on impact and outcomes of the programme was collated to validate the proposition of CSR as a
business imperative. Relevant feedback received from School Principals, teachers, students and
parents was also analysed.

Findings — The Club contributed to the success of privatization of power distribution in Delhi that
began in 2002, by facilitating reduction in AT&C (Aggregate Technical & Commercial) losses, one of
the key success parameters for privatization. Brand building of Tata Power as a responsible corporate
citizen was an important outcome. Constructive role of an effective NGO in facilitating this as part of
CSR is highlighted.

Paper type: Case for teaching

Key Words: CSR, Strategic CSR, Leadership, Business Case, Business Sustainability
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ANNEXURE -3
Fe 3 fegdr gfrator RaiE

Date: 10-12-15 to 12-12-15
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e, vfaaee, @or 3R seacifasT d@s 7 Tg—® gl el & AEgH J a<d
URFIRE AR 9618 BIsH fawT W 30l A Uehs aald §1 389
g faffesr Al F AR &1ffer aXd § A & sTar & fawar &1 qar #et
g @l A H T AT &1 I garT ford, Hifahr, derelifer 3Tl Hr
STeThRT HATIT AT T dlichen AT T TehellcAeh &THAT I i gl gl sedr
#3889 [Affe A0 3k Avat @ geefag JAfaser Fa & T §Tda & e
2197 A I &TAdT Jefd o Bl &l

IS T HET 3R
o HFEY A & ATEIA § Fedl dhl HER AR Teller|
o 21d & & v v afAehiar vy IR FE|
o IS Yiolde W HA & IUR W Iichiferdr &1 AT S & Fieler &
9ael & GNIel Heg fHele|
o fOR & YT & AU TH IUHIOT H1 HEIT|
o FISN AT T § FHal MW & ool & YE3MA HaT 3137 &

Hrair giAaTor

Sl &1 Giaed IR=T A dfdd od SaRT 6T 37| HEcgeX WanfHa H i
Teh VT AFCA § A g3 (Turtle) & HAEIHA § 38 HAS S B
AT ST &1 HPU & fAf@d dR o 31eer & W a8 gt i el & it 38
IATIT AT & S O A 3R S g3 g
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SISl gaRT 1T 4T =

Floll gedl & T Sgd Josh AFCAW &l sodl T G 3 Ram 7 e
Ao § a1y g1 3ol fAvT W AT Uehs Selcl gl ST AU TheAlcHehl
AT AT A N A F ARIH F ySiia W Fhd g

AN

ol & a1 # S & A e ded HoeX A9 3 ol W gu g

Pl F 58 3 Rady uftetor & Far fr /e T 397 Fudr @I g
HASN), 31 FAT (A o) o feeam foam| wiat giieior & #geg &9 @ @i
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®r3st Al Afdd Ted 3R AT IERT Tod A JRIET fohar| aferor & JegHA
Ther & et R qgRd Sieenfa el or. faeared & Rierw Aleg A1
AfIETOT & eR1eT FaT @RI TAfAS Tohel H Yoo dlel el T AT Joraar &
FUR & U TR T 10 e 3menRa Riem (PBL) &7 8 aRer fear arm

Il Feg T GRT

goeq TEud Riarfere HeqRid Steenia 3meel oT. faedmerd Mg FHeAToTqR i
3R FAX G ufcels Fho TAYR g A Sedi & v Hiar o1 Rew & o1 &
gl = @el & e FAE 31 I T [BffeT RE & e 3R Ry T9 a9
AR FHoAY d HT FoA arell 1 gareh § T a8 el wem d gech
¢ IR 38 Pl @A 7 qgd AT 30T g1 g 397 A0 vy & wFafewd
Hﬁq%ﬁwmﬂ%mﬁmﬁagﬁmﬁﬁm%amasmmﬁ
31T IS Y FATT B

SEIYR 9T HT A dlell 3olid adlar & & ag Heit W Affies deet 3k A9
w*mmmwmmm%mwa@am@mW
HTH AT oIl &1 AR FHodUg Tdedrerd & e A $AR Fad &
$HY STdl A TG A Tgd A A & IR TTI Pl WIS H o€ F
AT et o7 31T §

)
~ N
5N P

Fqqfaa serenfa et Reggmey # Fet dfad =3 e A Fedl T R F q

=
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REACHA
(RESEARCH AND EXTENSION ASSOCIATION FOR CONSERVATION HOR TICULTURE AND AGRO-FORESTRY), NEW DELHI
INCOME & EXPENDITURE ACCOUNT FOR THE YEAR ENDING 31st MARCH 2016

EXPENDITURE AMOUNT INCOME AMOUNT
Other Expenses Grant Received
Audit Fees 28,750.00 SDP 60,000.00
Bank Charges 2,128.74 Jagran Lake University 1,300,000.00
Depreciation 78,494.00 Sattva 8§90,000.00
Book Keeping Expenses 20,000.00 Mobile Health Grant 30,000.00
FCRA Registration Expenses 504.01 Wild Life SOS 480,000.00
Car Insurance 9,500.00 Mokashi Grant __200,000.00  2,960,000.00
Interest on TDS 46.00
Diwali Expenses 4,740.00
Office Rent __ 18,600.00 162,762.75
Project Sattva/Khoj Expenses Interest Income
Printing & Stationery 27.076.00 Bank Interest S/ A 29,243.00
Honorarium 321,500.00 Interest on FD Canara Bank 66,255.00
Tour & Traveling 279,852.25 Interest on FD Axis Bank _85,334.00 180,832.00
Consultancy Expenses 25,000.00 ’
_ Refreshment Expenses 20,030.834 Other Income
" Office Rent 19,800.00 Donation Indian 101,800.00
Office Expenses 2,905.00
Printer Expenses 4,950.00
Books & Periodicals 500.00
Telephone Expenses 8,800.81
Repair & Maintenance 35,653.00
Socio Research Workshop Exp. 2,800.00
Misc Expenses ___6759.00 755,626.90
Project SDP Expenses
Honorarium 27,600.00
Squash Court Fee 21,265.00
Refreshment Expenses 1,438.00
Tour & Traveling 72,000.00 122,303.00

Project JLU Expenses

Honorarium Expenses 510,000.00
Refreshment Expenses 12,002.12
Travei Expenses 131,528.00
Computer Purchase Expenses 109,948.07
Consultancy Charges 89,000.00
Electricity Expenses (R & D) 24,867.00
Office Expenses (R & D) 60,000.00
Telephone Expenses (R & D) 19,234.00
Office Rent 40,800.00 997,379.19

Project Mokashi Expenses

Honorarium 147,000.00
Misc. Expenses __43,21054 190,210.54

Project Mobile Health Expenses '
Website Expenses 27,504.92

Wild Life SOS

Honorarium 230,000.00

Travel Expenses 24,000.00

Admin/Telephone Expenses 1549498 269,494.98
Set Apart Funds 300,000.00
Excess of Income over Expenditure 417,349.72

3,242,032.00

AS PER REPORT ATTACHED
FOR R.C. KAPOOR & CO.
CHARTERED ACCOUNTANTS
Firg No. 001944N
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REACHA
(RESEARCH AND EXTENSION ASSOCIATION FOR CONSERVATION HORTICULTURE AND AGRO-FORESTRY), NEW DELHI
RECEIPT AND PAYMENT ACCOUNT FOR TTIE YEAR ENDING 31ST MARCH 2016

RECEIPT AMOUNT PAYMENT AMOUNT
By Opening Balance
Cash it hand 2.00 Audit Fees 28,750.00-
Canara Bank (DDN) 5,790.00 Project Expenses SDP 122,303.00
Axis Bank 2060-Mal Ngr 141,464.71 Project Expenses JLU 997,379.19
Axis Bank 9090-Mal Ngr 144,037.93 Project Expenses Sattva 755,626.90
Canara Bank {DIP) 3,316.50 Project Expenses Wild Life SOS 269,494.98
Canara Bank (FCRA A/C) 59,260.42 Project Expenses Mokashi 190,210.54
Canara Bank (MAL) 18,103.89 377,475.45  Project Mobile Health 27,504.92
THS 15,159.00
TS Payabie 350.00
By Bank Interest on Saving A/cs ) Accrued [nterest 59,629.65
Canara Bank (DDN) 23400 ° Advances 50,000.00
Axis Bank 2060-Mal Ngr 18,382.00 Other Expenses 3551875 2,571,926.93
Axis Bank 2090-Mal Ngr 7,146.00
Canara Bank (FCRA A/C) 2,394.00
Canara Bank (DIP) 356.00
Canara Bank (MAL) 73100 29,243.00
To Closing Balance
By other Interest Cash in Hand 33.56
FDR Axis Bank 85,334.00 Canara Bank (DDN) 6,024.00
FDR Canara Bank 66,255.00 151,589.00  Axis Bank 2060-Mal Ngr 723,527.22
Axis Bank 9090-Mal Ngr 229,183.93
Canara Bank (FCRA A/Q) 61,654.42
Exepnses Payable 250.00 Canara Bank (DIP) 9,172.50
Canara Bank (MAL) 18,834.89 1,048,430.52
By other Receipt
Other Receipts ( Grant ) 2,960,000.00
Donation Indian 101,800.00  3,061,800.00

3,620,357.45 3,620,357.45

AS PER REPORT ATTACHED
FOR R.C. KAPOOR & CO.
CHARTERED ACCOUNT.
FirmNo. 001944N
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